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Guest Moderator

Andy Sernovtiz
CEOQO Gaspedal and Author

® 18-year veteran of the interactive
marketing business

® Teaches word of mouth marketing at
Northwestern.

® Founder - Social Media Business Councill
(socialmedia.org)

® Author of blog called "Damn, | Wish I'd
Thought of That", and of the new book
"Word of Mouth Marketing: How Smart

Companies Get People Talking."
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Featured Speaker
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Ze Frank

Designer, Speaker, Popular Video Blogger at
zefrank.com

® Influential online entertainer

® Frequent Speaker 1 TED Conference
and Pop!Tech

® Creating a series of video commentaries
for Time.com

® Serves on the advisory board of
Bazaarvoice.com and Buzzfeed.com and
consults to a wide range of clients
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Featured Speaker

Sam Decker

CMO, Bazaarvoice

® 17 years of marketing experience

® Author of two books and award-
winning marketing blog
(www.deckermarketing.com)

® \Word of Mouth Marketing Association
Board Member

® Previously ran Dell Consumer online
(3.5B revenue, 2003)
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http://www.deckermarketing.com/

What are Participation Chains?

Cultivating user
involvement  so that
each action builds upon
the one before,

U, building value along
& the way.
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Participation creates engagement value

Labor undertaken in association with abrand i
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Power Law of Participation
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Online cycle of engagement

g Visitors come to site to i More visitors are * Visitor attracted by g New customer writes
read review. attracted by the customer’s content product review.
customer’s content. becomes a new
customer.
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Online participation creates engagement value

® Customer reviews and
customer-generated Q&A
lead directly to increased
sales and fewer product
returns.

® PETCO rewards top
contributors with special
badges.
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